


At one point or another, all of us have had the thought where we see a new product for sale 
and think, “Ahhh, I had that idea years ago, I wish I had marketed it! I’d be a millionaire by 
now!”	 


For years, my sixth grade Digital Media Creations students have worked on product design 
through recreation of cereal boxes, cookie packages, soda bottles, and candy wrappers. We 
talk about color choices that companies use to emote different feelings for their audience. After 
learning about Bloxels, a hands-on video game creation platform, I started to think this was a 
perfect blend of product advertisement as well as creation. The tool that married the two ideas 
together was, of course, Buncee.


The last two years, my students have each created a video game that must have at least 15 
levels and an original character, enemy, and storyline. It is such an amazing experience to see 
the creativity that goes into designing an original game that the world has never experienced 
before. As most of you are aware, middle schoolers, for the most part, are self-professed video 
game experts; therefore, this project has been very well received by them. I love seeing the 
“unexpected” heroes pop up into the games. One of my favorites was our school librarian 
battling to keep books from flying off the shelves and out of the library.





After creating the video game, students were challenged to develop an advertisement to sell 
their game to potential clients. They worked to capture the highlights of the game, or the 
“selling points,” in their opinions. It was a fantastic chance to talk about how entrepreneuers 
must sell their products in advertisements to get people to buy them, or even fund them to 
start production. We even had a brief discussion about platforms such as Kickstarter where 
ideas go to get funding in a crowdsourced manner. My students were shocked at the types of 
things that started on Kickstarter or Indigogo. Bloxels,and even our some of our robots (Dash 
from Wonder Workshop and Sphero) were products of crowdfunding campaigns. 
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In our case, students had to create cover art as well as a Buncee that would entice people to 
go play their game. On the Bloxels platform, we were able to see how many people went to 
play their game, which worked for our purposes, as data, to show how well their Buncee 
advertisement had gone over. We placed all the Buncees on a Buncee Board and  had a QR 
code available for others at the school to go visit as well. It was really neat for the students to 
be able to track the success of their games based on plays, as well as comments that were left 
on the Buncee Boards. This project has withstood the test of time and has been through three 
years of trial runs to date. For the upcoming school year, I am also going to implement an 
Entreprepreneur Fair to have students come up with prototypes for new ideas. This will work in 
conjuction with our Cardboard Challenge. Students will work to create a new idea, design a 
prototype model, then create a Kickstarter type advertisement that will be designed through 
Buncee. My hope is to feature these campaigns on social media to give my students an 
authentic audience outside of their peers. Keep your eyes peeled, as we would love to have 
you join in on the fun! 


As mathematician Alfred North Whitehead said, “Ideas won’t keep. Something must be done 
about them.” We need to  encourage this generation of thinkers to go beyond the 
brainstorming stage and actually DO something to see their ideas become realities. Let’s start 
by giving them the tools to help make those realities successful. Join in the fun with the 
hashtag #LightbulbLab.






Written by Amber McCormick (@EdTechAmber), 

K-5 Global Studies

6th Grade Digital Media Creations

Computer Science


Ideas won’t keep.  
Something must be done 

about them.
Alfred  North Whitehead


